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GDP growth of 2.5% 

in 2017 

 
 
 Area under vines – 218 000 hectares 

 
 Wine Production – 14.5 mhl 

 

 

280 000 000 

litres 

 

3 000 000 

litres 

 2.9% of world vineyard area (7th) 
 

 4.9% world volume of wine 
production (5th) 

 

 19% exports as % of production 

 

Population: 44 293 293 

Median age: 31.7 

 

Malbec 35.7% 

Torrontés Riojano 20.2% 
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BACKGROUND 

In 1816, the United Provinces of the Rio Plata declared their independence from Spain. After Bolivia, 
Paraguay, and Uruguay went their separate ways, the area that remained became Argentina. The 
country's population and culture were heavily shaped by immigrants from throughout Europe, with Italy 
and Spain providing the largest percentage of newcomers from 1860 to 1930. Up until about the mid-
20th century, much of Argentina's history was dominated by periods of internal political conflict 
between Federalists and Unitarians and between civilian and military factions. 

 

 

 

Geography: Argentina is the second-largest country in South America (after Brazil). The total area of 
Argentina is 2 780 400 sq km.  

Economy and Infrastructure: Argentina benefits from rich natural resources, a highly literate 
population, an export-oriented agricultural sector, and a diversified industrial base. Argentina’s 
economy emerged from recession in 2017 with GDP growth of nearly 3.0%. 

People: Total population is 44 293 293 and median age is 31.7 years.  

Agriculture: Agriculture products in Argentina is sunflower seeds, lemons, soybeans, grapes, corn, 
tobacco, peanuts, tea, wheat; livestock. 

Environment: Argentina is a world leader in setting voluntary greenhouse gas targets. It has 
environmental problems (urban and rural) typical of an industrializing economy such as deforestation, 
soil degradation (erosion, salinization), desertification, air pollution, and water pollution. 
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THE WINE INDUSTRY 

 

1. WINE REGIONS 

 

Source: Wikipedia 

While there is some wine production in the provinces of Buenos Aires, Córdoba and La Pampa, the vast 
majority of wine production takes place in the far western expanse of Argentina leading up to the 
foothills of the Andes. Argentina is known for its wines, particularly Malbec.  

Mendoza is the leading producer of wine in Argentina. The vineyard acreage in Mendoza alone was 
slightly less than half of the entire planted acreage in the United States and more than the acreage of 
New Zealand and Australia combined. Historically, the region has been dominated by production of 
wine from the high yielding, pink-skinned varieties of Cereza and Criolla Grande but in recent years 
Malbec has become the regions most popular planting. 

San Juan & La Rioja region is the second largest producer of wine. The climate of this region is 
considerably hotter and drier than Mendoza. The San Juan region has a long history of producing sherry-
style wines, brandies and vermouth. 

Northwestern regions The soils and climate of the regions are very similar to Mendoza but the unique 
mesoclimate and high elevation of the vineyards typically produces grapes with higher levels of total 
acidity which contribute to the wines balance and depth. There is some threat of frost during the 
winter when temperatures can drop as low as 21 °F (-6 °C). Despite producing less than 2% of 
Argentina's yearly wine production, the Cafayate region is increasing gaining in prestige and appearance 
on wine labels. 

Patagonia The southern Patagonia region includes the fruit producing regions of Río Negro and Neuquén 
which has a considerably cooler climate than the major regions to the north which provides a long, 
drawn-out growing season in the chalky soils of the area. In the early 20th century, Humberto Canale 
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imported vine cuttings from Bordeaux and established the first commercial winery in the region. The 
region is growing as more producers plant cool climate varietals like Chardonnay and Pinot noir as well 
as Malbec, Semillon and Torrontés Riojano. Many of the grapes for the Argentine sparkling wine industry 
are sourced from this area. 

 

2. AREA UNDER VINES 

The area under vine has decreased from 226 000 hectares in 2007 to 223 000 hectares in 2017.  

YEAR HECTARES 

2013 224 000 

2014 228 000 

2015 225 000 

2016 224 000 

2017 223 000 

2018* 218 000 

*Provisional 

Source: OIV 

 

3. CULTIVARS 

The top red cultivars are Malbec (35.7%), Bonarda (16.8%), Cabernet Sauvignon (13.6%) and Syrah 
(11.3%). The top white cultivars are Torrontés Riojano (20.2%), Chardonnay (15.3%), Chenin (5.3%), and 
Sauvignon (5.2%). 
 

4. PRODUCTION 

Wine production has increased with 25.5% from 94 million litres in 2016 to 118 million litres in 2017. 

Domestic Wine Production 

YEAR 
‘000 

hectolitres 

2007 150 460 

2008 146 760 

2009 121 350 

2010 162 500 

2011 154 730 

2012 117 780 

2013 150 000 

2014 152 000 

2015 134 000 

2016 94 000 

2017 118 000 

2018* 145 000 

*Provisional 
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Source: OIV 

 

5. CONSUMPTION 

Consumption has declined with 5.3% from 2016 to 2017. Consumption per capita is currently at 20.9 
litres per capita. 

YEAR ‘000 
hectolitres 

2007 111 660 

2008 106 770 

2009 103 420 

2010 97 530 

2011 98 090 

2012 100 510 

2013 104 000 

2014 99 000 

2015 103 000 

2016 94 000 

2017 89 000 

2018* 84 000 

*Provisional 

Source: OIV 

 

Per capita consumption 

YEAR 
LITRES  

PER CAPITA 

2006 29.4 

2007 28.7 

2008 27.2 

2009 25.8 

2010 24.1 

2011 24.0 

2012 24.5 

2013 24.9 

2014 23.7 

2015 24.6 

2016 22.4 

2017 20.9 

Source: 2018 Euromonitor International 
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6. INTERNATIONAL TRADE 

Total exports 
 
Exports represent 19% of total wine production. Main exports countries are USA, UK, Canada, Brazil and 
Paraguay. 
 

YEAR ‘000 LITRES 

2006 305 645 

2007 368 149 

2008 433 593  

2009 300 657 

2010 285 808 

2011 321 755 

2012 372 784 

2013 322 085 

2014 266 267 

2015 269 975 

2016 259 258 

2017 224 689 

2018 280 300 

Source: OIV & Comtrade 

 

Total imports 
 
Imports mainly from Chile, Spain and Australia. 
 

YEAR ‘000 LITRES 

2006 495 000 

2007 841 000 

2008 608 000 

2009 12 223 000 

2010 35 035 000 

2011 8 301 000 

2012 713 000 

2013 869 000 

2014 376 000 

2015 524 000 
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2016 10 842 000 

2017 80 329 000 

2018 2 600 000 

Source: Comtrade 

 

7. INTERNATIONAL POSITION  

 

 

 

 

 

8. TRENDS & FORECASTS 

 
 Total volume sales decline by 6% in 2017 to 926.7 million litres 
 Poor harvest causes a considerable decrease in available wines in 2017 
 Champagne sees the highest total volume sales increase of 48% in 2017 
 The average total current value unit price rises in line with inflation in 2017 
 FeCoVitA Coop and Grupo Pen~aflor lead in 2017 with a combined total volume share of 49% 
 A 5% total volume CAGR is expected to reach in 1.2 billion litres in 2022 

 
Extreme weather causes wine shortages 
According to Instituto Vitivinicola Argentino (INV), the domestic consumption of wine in Argentina 
decreased significantly in 2017, while there were 881 wine producers. The competitive landscape is 
highly fragmented, with more than 4,000 brands. The 2016 harvest was the worst in 30 years in terms of 
quantity. Wine production plummeted due to high rainfall in summer and autumn. This hit the grape 
harvest hard and much produce rotted. Climatic factors produced another short and poor harvest in 
2017, leading to a reduced wine stock and higher prices of grapes. Moreover, consumers faced a strong 
decrease in real wages, which damaged their purchasing power. 
 
Growing sophistication in wine 
Malbec is the hallmark of Argentinian wine production. However, many wineries are exploring new 
blends and grape varietals. The category has been buoyed by the increasing demand for still light grape 
wines produced in new Argentinian terroirs, such as La Pampa, Córdoba and Chubut (New Patagonia), 
and new grape varietals, such as Pinot Noir, Petit Verdot, Viognier, Tempranillo, Shiraz/Syrah and 
Tannat. Moreover, limited edition still wines from single vineyards continued to grow in number in 
2017, driven by the rising demand for higher-quality products. 
 
“Other” sparkling wine is driven by domestic production 
The majority of “other” sparkling wine is produced domestically, with a strong preference for dry 
products (Extra Brut and Brut Nature), followed by demi sec and sweet or fruited types. During the 
review period, a notable development in “other” sparkling wine was the growing presence of sweeter 
options like Mumm Sweet Sparkling (Pernod Ricard Argentina); made from late harvest grapes and 
intended to appeal to young adults and women. 
 
“Other” sparkling wine recorded strong total volume sales growth between 2011 and 2015. Growth was 
supported tax exemption in January 2005, signed by the Ministry of Economy and INV to encourage 
domestic wines. This legislation introduced the unusual concept of replacing taxes with investment. 
The domestic tax payment of 12% applied to sparkling wine was suspended for 10 years; in exchange 
the industry invested 25% more than the tax generated. Therefore, almost all wineries have started to 
produce and sell sparkling wine, making it more affordable and accessible for all socioeconomic groups. 
In 2017, 250 sparkling wines were registered with INV. However, “other” sparkling wine saw a strong 

7th in the world with area under vines. 

5th in wine production. 

11th in exports. 
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decrease in total volume sales in 2017, partly due to the growing demand for cider, which won over 
sparkling wine consumers with lower prices. 
 
FeCoVitA remains the number one player 
FeCoVitA Coop continued to lead total volume sales in wine in 2017. The company comprises 29 
cooperatives, covering 5,000 grape producers and 27 000 hectares. FeCoVitA positions itself mostly at 
the lower-end of the market with brands like Toro, Resero, Zumuva, Arizu, Arriero, Saint Valery, Toro 
Viejo and Diamante. It is also active in the mid-priced segment through brands produced by its Bodega 
Estancia Mendoza winery.  
 
In April 2017, FeCoVitA announced an investment of USD20 million to develop its premium still wines 
business. The Bodega Estancia Mendoza winery will launch various new high-end wines to compete in 
premium segments. In October 2017, FeCoVitA, COVIAR (Corporación Vitivinícola Argentina) and ACOVI 
(Asociación de Cooperativas Vitivinícolas Argentinas) signed a cooperation agreement with Banco de la 
Nación Argentina. The agreement provides the integrated wine producers with access to financial 
markets and credit, according to their production needs. 
 
Grupo Peñaflor’s strong wine portfolio 
Grupo Pen~aflor remained a close second to FeCoVitA in 2017. The company owns a number of 
wineries: Michel Torino, Santa Ana, El Esteco, Finca La Mascota, Finca Las Moras, Trapiche, Andean 
Wines and Su¨ter; and two recent acquisitions (Navarro Correas and San Telmo) from Diageo Argentina 
in January 2016. In addition, Grupo Peñaflor launched Finca La Mascota, a new winery that only 
markets products online, in the domestic market in August 2017. Finca La Mascota, which had been 
100%-focused on exports, offers three still light grape wines, La Mascota (Malbec, and Cabernet 
Sauvignon), Gran Mascota (Malbec, and Cabernet Sauvignon), as well as Unanimous and La Mascota Rosé 
sparkling wines. 
 
The wine producer offers a wide range of brands, led by Termidor, Michel Torino, Santa Ana, Andean 
Wines and Trapiche, which enables it to reach all consumers. The company also enjoys large economies 
of scale in distribution and a presence in all producer regions in Argentina. It also provided a key new 
product launch in 2017: Dada 8, a still red wine with chocolate and caramel notes, aged in bourbon 
casks. 
 
RPB expands into premium wines 
The third-ranked player, RPB, offers the Uvita brand in wine. The company produces still light grape 
and “other” sparkling wines, as well as soft drinks and packaged food. A very well-developed 
distribution network covers the whole country, but it is especially strong in the provinces of Entre Rios, 
Santa Fe and Buenos Aires. The player owns award-winning vineyards in Mendoza and Maipú San Martín, 
which provide a storage capacity of 77 million litres. 
 
In June 2017, the company expanded into the premium segment in still light grape wine, with the 
launch of Ricordi, a new high-end offering made from Chardonnay grapes. RPB has implemented an 
aggressive price strategy in order to compete with regional economy still light grape wine brands in the 
interior of the country where price is the decisive factor in the purchasing decisions of consumers. 
Source: Euromonitor International 
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